


Each City Chase starts with  two -person teams  receiving a clue sheet  detailing challenges that will test 

mind, body and spirit. To complete this 4 -6 hour urban event,  teams will run, walk and use public transit 

to navigate their way throughout the city, while utilizing technology to reach out  family and friends for 

assistance, accessing the internet, social media and even employing the help of  total strangers. 



Physical, mental & humorous challenges will push participantõs comfort zones while providing them a full 

day of  laughter,  adventure & discovery in a team building, social environment.  The first team to 

complete ten challenges and cross the finish line wins the event .



City Chase is the Worldõs Largest Urban Adventure Series.  With its beginnings in Canada (2004) and 

now with events in Europe, Australia and the Far East, City Chaseõs United States expansion  (2007) and 

World Championship has made it a truly global event. Over 50,000 people world wide have competed in 

a City Chase eventé City Chase is not just another scavenger hunt



Expose your brand and build a relationship with our niche audience:

Young Professionals         Single        Co -ed       Tech Savvy      Active Lifestyle

Social Networkers        Disposable Income        Health Conscious

Key Influencers         Trend Setters     Spenders Socially Driven



Chasers are affluent and influential professionals with the disposable income and proven 

propensity to purchase from a broad range of  products and services.

45% : 55% male and female

85% are between 24-39 years of age

72% are single

68% have a Bachelors Degree from a four-year school

32% have a Masters Degree

72% have a salary in excess of $50,000 a year

25% make in excess of $100,000 a year

71% exercise three times a week or more

82% use social networking websites

55% use energy drinks or supplements weekly

70% own a vehicle

97% spend $1,000+ annually traveling domestically

99% own a cell phone and home computer

EDUCATED

TRAVELERS

TECHNOLOGY USERS

AUTO OWNERS

GYM MEMBERS

SOCIAL NETWORKERS 



City Chase is an event that gives your brand the opportunity to customize integration and 

how participants experience your brand. This will maximize  the impact and effectiveness 

of your involvement in City Chaseõs events.



üEngage with our audience through monthly e -newsletters & contests 

üLeverage our social communities , website, database , Facebook  and Twitter 

üBrand an element (stage, challenge, street team) within the event itself

üIntegration can be as traditional as sampling or as untraditional as a tasting challenge

üShare with us your strategy; we can build a partnership to meet those goals



Every City Chase event is completely customizable for partnership integration.  

The following is an outline of  the general rights included in a sponsorship program.

General Rights and Benefits:

Designation as òOfficial XXX Partneró of US City Chase event

Category exclusivity 

Use of  the City Chase marks in advertising and promotions

Complimentary team entries (5 per market) ðfor internal or promotional use

First right of  refusal - 2012

Marketing & Communications:

Logo in all promotional media and communication ðLevel Specific
Opportunity to customize promotions per market ðSpecific to dealers, brands, retailers, etcé
E-mail blasts and pre -event communication with Series database ðincluding current and past 

participants, staff, volunteers and newsletter subscribers (25,000 targeted members)

Logo and link on Citychaseusa.com  - Opportunity for branded content and organic integration
Dedicated online contest (one month)

Opportunity to post electronic banners both online and in email blasts

Integration into City Chase social media groups (contesting, relevant offers, cross promotions )



On-Site Exposure & Branding

Logo on event vehicles, series banners and other on -site collateral

Logo on all official participant apparel (shirts and race bibs) ðLevel Specific
Opportunity to host a branded area/tent at each event ðSampling/trail
Opportunity for a dedicated on -site activity 

e.g. Photo Street Team, Pre Event Warm Up, Onsite Music, Cheer Squad at Finish line, etcé*
Inclusion in event prizing ðSuggested for all partners*
Inclusion of  items in participant kits and purchasing call to action pre event (via email)

Branded ChasePoint highlighted in each event 

City Chase team will work with you to assist with coming up with something creative, 
memorable, and picture worthy that speaks to your brands positioning and offerings.*

*Costs are not included in noted sponsorship costs ðincremental costs will be provided separately if  CC is activating
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