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Each City Chase starts with two-person teams receiving a clue sheet detailing challenges that
will test mind, body and spirit. To complete this 4-6 hour urban event, teams will run, walk and
use public transit to navigate their way throughout the city, while calling family and friends for

assistance, accessing the internet and even employing the help of total strangers.




Physical, ment al and humorous chall enges wi |

them a full day of laughter, adventure and discovery. The first team to complete 10 challenges
and make it to the finish line wins the regional event and will advance to the National

Championships. The winning team from there will compete in the World Championships.




CITYCHASE HISTORY

City Chase is the Worldobés Largest Urban Ad

Canada and now with events in Europe, Aust

United States expansion and World Championship has made it a truly global event.
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2010 United States Target Markets

INTERNATIONAL
LOCATIONS:

Canada
Ireland
England
France
Germany
Spain
Portugal
Italy

Hong Kong
Singapore
Australia
New Zealand

2010 Target Markets:
Events fall on Saturdays +May +September
*Sponsors can influence markets
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